	WORD GROUPING EXERCISE RESULTS  (Workshop 1: Richibucto) 

	GROUP 1
	GROUP 2
	GROUP 3
	GROUP 4

	1.BEACHES
	1. BEACHES: (warmest water, nice bay
	1. JOIE DE VIVRE: friendly, hospitality, slow 
	1. PEOPLE: friendly, culture, history

	2. CULTURE/ACADIE
	2. FOOD: seafood and Acadian
	2. CULTURES & HERITAGE & HISTORY
	2. RICH HISTORY

	3.HERITAGE
	3. RIVERS: for canoeing, kayak.
	3. NATURE: beaches, trails
	3. CULTURE

	4.4 SEASON SCENERY
	4. ATTRACTIONS: Pays, Parks, Festivals, Carnival, Wildlife
	4. FOOD: seafood, culinary experiences
	4. NATURE: discovery, wild life, scenery

	5.SAFE ENVIRONMENT
	5. CULTURES: warm, welcoming, story telling.
	5. UNIQUE EXPERIENCES
	6. LIFESTYLE: relaxed

	
	6. PEACEFUL
	
	

	NOTES: ON A DE TOUT POUR TOUS---ON A DE TOUT POUR VOUS PLAIR  (WE HAVE IT ALL, FOR ALL )                              (TSE Tourism Strategy February 09)


	WORD GROUPING EXERCISE RESULTS  (Workshop 2, Shediac)

	GROUP 1
	GROUP 2
	GROUPE 3
	GROUPE 4
	GROUPE 5
	GROUPE 6

	1. CULTURE
	1. SANDY BEACHES
	1. ACADIE

	1. SEA; air, beaches, wharves
	1. ACADIAN CULTURE:  A dynamic cultural & artistic community
	1.ACADIAN CULTURE: festivals/Acadian food

	2.SEAFOOD
	2. FESTIVALS, EVENTS, FOOD, CUISINES
	2. CONVIVIALITY
	2.CULTURE: art, Acadian heritage.
	2. NATURAL SCENIC BEAUTY
	2. FRIENDLINESS

	3.NATURE: beaches, birds, air
	3.ACADIAN CULTURE
	3. SCENERY, BEACHES, 
	3.HOSPITALITY:
People, parties, fun, quality of service.
	3. EXCELLENT AUTHENTIC SEAFOOD
	3.SALTWATER/OUTDOOR ACTIVITIES

	4. ARTS
	4.FRESH AIR
OUTDOORS

LAND SACPES

SEA SCAPES
	4. FISHING,
WHARFS
	4.FOOD;
Acadian food, seafood, lobster, oyster
	4.MARITIME HOSPITALITY
	4. FRESH SEAFOOD/LOCAL PRODUCTS

	5.AFFORDABLE PRICES
	5. TIDES, SURF, SEA  WATER
	5. MUSEUMS, FESTIVALS
	5. MULTIPLE EXPERIENCE CIRCUITS: everything is there to create multiple interest circuits (tours)
	5.
	5. NATURE

	
	
	
	
	
	6.UNIQUE EXPERIENCE

	NOTES:   The Acadian uniqueness was mentioned over and over again                                                                                                         (TSE Tourism Strategy February 09)
	7. AFFORDABLE 

	WORD GROUPING EXERCISE RESULTS  (Workshop 3, Sackville)

	GROUP 1
	GROUP 2
	GROUPE 3
	GROUPE 4
	GROUPE 5
	Extra

	1. Hub-central-cross-roads; Maritime (Central location for 3 provinces)
	1. Historical centre of Maritimes
	1. Central /Crossroads 
	1. Centrally located for day tours to 3 provinces and sites
	1. “Dream well here…”
	Sell on the basis of emotions – emotional appeal.

	2. Heritage & culture
	2. Water/sea; fishing, boating, photography, lobster, rivers, ocean.
	2. Culture, poetic, history, heritage.
	2. Heritage and culture
	2. Incredible wealth of history (e.g. Chignecto)
	“Salt and pepper sea coast” (variety, natural, mixture of culture).

	3. Diversity (products)
	3. Arts and culture (studios, artisans)
	3. “Beauticious” seasons.
	2. Trails, natural beauty
	3. Our people (creative, gracious, happy place)
	

	4. Scenic, nature, environmental, rural.
	4. Experiential (in each area) (e.g. archae-ology, boat tours, studios)
	4. Recover, reflect, restore, recapture, remember, relate, relax… (evocative feelings to capture the place)
	3. Affordability; good value for $$.
	4. Unspoiled nature.
	

	5. Heritage & culture
	
	5. Friendly, harbour, haven.
	
	“The tides roll in from the sea onto our beaches and marshes.  Come listen to their stories.”
	


